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FtihELLBEFRSRATIRES The 14" International Exhibition on Textile Industry
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Sponsors Shanghai Textile Holding (Group) Corporation
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China Council for the Promotion of International Trade Shanghai Sub-council
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China Chamber of International Commerce Shanghai Chamber of. Eornmerce
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Organizers  Shanghai International Exhibition Co., Ltd. Sponsors ML : Organizers BipELE :
LIBHRFEA RS R 2 e Shanghai Textile Holding (Group) Corporation Shanghai International Exhibition Co. Ltd.
Shanghai Textile Technology Service & Exhibition Center R R (LB A B LETERRERARLT
}}EE{E%EE‘%‘EBE'Q}"] ¥ China Council for the Promotlon of International Shanghai Textile Technology Service & Exhibition Centre
Adsale Exhibition Services Ltd. Trade Shanghai Sub-council EBGOARBRSEBE DO
REERRAREERS LETT S Adsale Exhibition Services Ltd.
China Chamber of International Commerce Shanghai HRXBUBESERLT
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ShanghaiTex LiBEPFRHLAT

The International Exhibition on Textile Industry (ShanghaiTex) is the oldest textile
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industry exhibition in China - and a unique national brand. Starting in 1984, ShanghaiTex
has been held biennially in odd-numbered years. Over the past 25 years, the Exhibition
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has provided a professional trading platform for cutting-edge textile machinery and
the textile industry as a whole. A key marketplace, the 14" ShanghaiTex - celebrated \

its silver jubilee and provided a platform for showcasing state-of-the-art textile machinery
and a wide-array of related accessories in 2009.
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The Fair Facts KERE & P
Exhibition Area BI¥EHR : 100,000sgm FH % e
Exhibitors Profile &R i ¥#} A u

Number of Exhibitors 2REH : 1,000+ &
No. of Exhibiting Countries & Regions ZRERIMEXEE : 22

Austria, Canada, Egypt, France, Germany, Hong Kong, India, Iran, Israel, Italy, Japan, Korea,
Netherlands, Pakistan, Singapore, PR China, Spain, Switzerland, Taiwan Province, Turkey, USA,
United Kingdom.
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Country / Group Pavilions ER=Z X REH :
German Pavilion EE R H
Internationaler Messe - Und Ausstellungsdienst GMBH (IMAG)

Korea Pavilion & E & #
Korea Textile Machinery Association (KOTMA) &EsF4Alifih<

Pavilion of PR. China - Taiwan Province #E&ZERH
Taiwan Association of Machinery Industry &8 X Ag8 ol [k 22
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Number of Visitors WA E : 49,348 trade visitors M FAL AL
No. of Visiting Countries / Regions £ EREMEEH : 40

Visitors Profile M A ¥}

ﬁﬂain Scope of Exhibits
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Bleaching, Dyeing, Printing, Finishing and Making-up Machinery
Fibre Manufacturing Machine

Knitting & Hosiery Machinery

Machines and Accessories for Apparel

Mill Management Instruments

Non-Woven Fabric Machines and Tufting Machines

Software and IT for Textile and Garment Industry (CAD / CAM / CIM)
Spare Parts and Accessories for Textile and Garment Machinery
Spinning Machinery

Ju— Testing and Measuring Equipment

Textile Chemicals

Weaving Machinery

Yarn Twisters, Winders and Accessories

Feedback from Exhibitors ZREELE = g8
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- 10% Generated sales leads
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19% Enhanced corforate/ product image in the China market
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- 11% Successf;ﬁy introduced new products into the China market

14% Obtained clearer picture of the market situation in China
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23% Met with potential buyers
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9% Met Potent:al distributors/ agents
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10% Established partnershi
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39 Established contacts with related trade associations/
%overnment bodies in China
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